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The business events sector understands 
that they are “not travel agents but 
change agents” 
- THE ICEBERG, 2019



The 17th conference of the International Federation on Ageing 
(IFA) was held in Africa for the first time this year, in Cape Town.

More than 500 delegates from 63 countries attended the event, 
which ended on Friday, 12 September 2025.

All the Wrinkles on Ageing – Sunday Times: Sunday, 14 September 2025 

"Meetings don’t just bring people 
together — they move economies."
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INDUSTRY ASSOCIATIONS

https://www.aaxo.co.za/
https://www.eventgreening.co.za/
https://www.exsa.co.za/
https://eventscouncil.org/


GLOBAL PERSPECTIVE: 5 FACTORS IMPACTING CEO PRIORITIES

1. 5 dynamics that will shape the agenda for CEOs in 2025 | World Economic Forum
2. Why 2025 Could Be The Most Disruptive Year For CEOs In Decades

Scaling 
AI/Gen AI

Rising cost of 
climate inaction

Tariffs, global competitiveness, 
and the rise of the Global South

Powering growth with 
enduring cost management

Wanted (and needed): 
a “Chief Unifier Officer”

https://www.weforum.org/stories/2025/01/5-dynamics-that-will-shape-the-ceo-agenda-2025/#:~:text=Five%20dynamics%20for%20CEOs%20in%202025%201%201.,Wanted%20%28and%20needed%29%3A%20a%20%E2%80%9CUnifier%20in%20Chief%E2%80%9D%20
https://www.weforum.org/stories/2025/01/5-dynamics-that-will-shape-the-ceo-agenda-2025/#:~:text=Five%20dynamics%20for%20CEOs%20in%202025%201%201.,Wanted%20%28and%20needed%29%3A%20a%20%E2%80%9CUnifier%20in%20Chief%E2%80%9D%20
https://www.forbes.com/sites/alexanderpuutio/2025/01/19/why-2025-could-be-the-most-disruptive-year-for-ceos-in-decades/
https://www.forbes.com/sites/alexanderpuutio/2025/01/19/why-2025-could-be-the-most-disruptive-year-for-ceos-in-decades/


VALUE OF GLOBAL, AFRICA & SOUTH AFRICA BUSINESS EVENTS

Africa shows the best growth rate when compared to
regions such as the Americas, Europe, and the Asia-
Pacific region.

The global MICE industry 
for meetings was valued 
at $523.3 billion in 2023 
and is expected to grow 
to $1,097.1 trillion by 
2029. Between 2025 
and 2029, 

it’s projected to expand 

from $776.2 billion to 

over $1 trillion.

South Africa’s MICE 
industry is projected 
to grow from $10.42 
billion in 2025 to 
$17.02 billion by 
2029. This reflects a 
CAGR of 
approximately 13.1% 
over the period.

2025 2029

$776.2

billion

$1097.1
trillion

US$6.6 Billion
Estimated size of South Africa’s MICE industry (2023 baseline, used for 2024)
(Source: SANCB / Tourism reporting)

$10.42 
billion

$17.02 
billion

2025 2029

Africa’s MICE industry is 
expected to grow from 
$22.04 billion in 2025 to 
$37.28 billion by 2029, 
reflecting strong 
momentum and 
increased investment 
across the continent 
during this period.

$22.04

billion

$37.28

billion

2025 2029

CAGR
9,04%

CAGR
14,04%

CAGR
13,05%



PERFORMANCE THUS FAR: SOUTH AFRICA BUSINESS EVENTS

South Africa has submitted 95 bids for international business events to be 
hosted in South Africa between 2024 and 2029. 

These submissions have a combined estimated economic value of 
R1,554,496,000 and may potentially attract 60,040 international and 
regional delegates to South Africa between 2024 and 2029.

In 2023/2024, 17 successful bids were submitted,  which attracted 2,705 
international and regional delegates and secured a projected financial 
contribution of R77 million to South Africa's economy between 2024 and 
2025. 

The SANCB invested R5.7 million in submissions through its bid support 
programme to attract business events linked with the Government of 
National Unity’s (GNU) development priorities. The secured conferences will 
be hosted in Johannesburg, Tshwane, Ekurhuleni, Cape Town, Sun City, Parys, 
Skukuza, and Potchefstroom, contributing to the regional spread of business 
events.

Financial 
Year

Estimated Economic 
Value (bn)

Number of Bid 
Submissions

2017/18 R2.3 91

2018/19 R2.5 107

2019/20 R2.8 119

2020/21 R0.8 56

2021/22 R1.2 85

2022/23 R1.2 95

2023/24 R1.5 95

26 BID WINS CONFIRMED (YTD)



• Mining and Minerals

• Manufacturing

• Travel and Tourism

• Agriculture

• Life Sciences

• Wholesale and Retail

• Trade

• Financial

• Medical

Green Economy: Renewables, Green 
Hydrogen, Sustainable Agriculture

Logistics: Infrastructure

Services: Fintech and E-Commerce
New Market Focus

Existing Market Focus

DESTINATION SOUTH AFRICA FOCUSES ON ATTRACTING MICE IN THE ECONOMIC SECTORS



Sector US UK Germany China African Region

Healthcare & 
Life Sciences

Strong: Global health, pharma, 
and biotech. US medical 
associations are major global 
event hosts.

Strong: London medical 
congress hub; clinical research 
ties.

Strong: Germany leads medical 
technology and devices.

Growing: Partnerships in 
pharma, biotech, and 
traditional medicine.

Very Strong: Donor-funded health 
programmes and public health 
forums.

Technology & 
Digital Innovation

Strong: Silicon Valley tech giants 
invest in African digital future.

Strong: Fintech and 
cybersecurity events.

Moderate: Industrial automation 
and data sciences.

Very Strong: AI, robotics, 5G 
leadership, and tech trade 
shows.

Growing: Regional hubs (Kenya, 
Nigeria, SA) in fintech and digital 
solutions.

Mining, Energy & Sustainability
Strong: US investors in 
renewables and green 
hydrogen.

Moderate: Focus on ESG and 
sustainability in mining.

Very Strong: Germany is Africa’s 
green energy partner (hydrogen, 
renewables).

Very Strong: Large Chinese 
investment in mining, 
infrastructure, and energy.

Very Strong: Intra-African 
collaboration in mining, power, and 
renewable energy.

Agribusiness & 
Food Systems

Strong: US agriculture and 
agritech partnerships.

Strong: Food and beverage 
trade shows; supermarkets 
sourcing.

Strong: Germany leads global 
agritech and machinery.

Strong: China-African food 
security and export focus.

Very Strong: African Union and 
regional agriculture bodies driving 
demand.

Financial & Professional 
Services

Strong: New York corporates, 
banking, incentives.

Very Strong: London is global 
finance hub; professional 
associations.

Moderate: Germany strong in 
insurance and legal services.

Growing: Outbound financial 
services; incentive potential.

Strong: Johannesburg, Nairobi, and 
Lagos are finance hubs; intra-Africa 
banking growth.

Creative & Cultural Industries 
(Film, Music, Fashion, Gaming)

Very Strong: Film and 
entertainment (Hollywood-SA 
collaborations).

Strong: Arts, fashion, music 
links.

Moderate: Niche design and film 
markets.

Growing: Film co-productions 
and rising consumer demand.

Very Strong: Pan-African music, 
festivals, and creative industries 
demand.

Live Sports & Entertainment
Very Strong: US corporates link 
incentives to golf, rugby, and 
soccer.

Very Strong: UK passion for 
rugby, cricket, and SA ties.

Strong: German soccer and 
incentives linked to sports.

Growing: Interest in football; 
potential sponsorships.

Very Strong: Continental football, 
athletics, and cultural festivals.

MICE GROWTH SECTOR MAPPING: SOUTH AFRICA’S TOP 5 SOURCE MARKETS
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SHOWCASING SOUTH AFRICA 2025 - 2026

April

May

https://africaseden.travel/


A HOLISTIC INDUSTRY APPROACH

Public-Private Collaboration:
• Drive strategic platforms – IMEX America, IBTM Barcelona, 

ICCA Conference, Africa’s Eden Partnerships, and domestic 
regional;

• A single Industry Alliance for improved growth within the 
industry;

• Mutually beneficial partnerships between tourism boards, 
airlines, and event organisers – Johannesburg Tourism 
Company (JTC), Gauteng Tourism Authority (GTA) and KwaZulu-
Natal Tourism and Film Authority (Visit KZN); and 

• Incentives for conference organisers (e.g., reduced venue fees 
and bundled packages).

Digital Infrastructure:
• Investment in AV, translation services, and digital hosting 

platforms.
Sustainability & Inclusivity Drive:
• Greener event planning (e.g., Cape Town ICC’s sustainability 

charter); and
• Increased support for black-owned MICE enterprises 

(alignment with Tourism Sector Recovery Plan).
Skills Development:
• Event management training through CPUT, UJ, NMU, TUT CUT, 

and UNISA; and
• Youth mentorship through SAACI Youth Council.

SA National Convention Bureau (SANCB) Programmes:
• Bid support programme – continuous support of bids
• National Association programme – regional spread for meetings within the country
• Subvention funding



A HOLISTIC INDUSTRY APPROACH

January February

The Lumineers - 
Concert 

Pretoria, Cape 
Town

10  – 12
Africa Food Show

Cape Town, 
SA

25 – 28 
Decorex

Cape Town, 
SA

9 – 11
Big 5 Constructs
Johannesburg, 

SA

19 – 21 
Africa’s Eden 
MICE Show

Victoria Falls, 
Zimbabwe

24 – 26 
Meetings Africa
Johannesburg, 

SA

9-12 | African Mining Indaba
Cape Town, SA

13 – 14 
Africa Automation 

Indaba
Cape Town, SA

19 – 21 
IMEX Frankfurt

Germany

4 – 8 
We Are Africa

Cape Town, 
SA

12 – 15 
Africa’s Travel 

Indaba
Durban, SA

19 – 21
Enlit Africa

Cape Town, SA

30 Mar – 1 Apr 
Africa’s Eden 
Travel Show

Victoria Falls, Zimbabwe

20-22
LIV Golf

Cape Town, SA

3 – 5
Africa Energy 

Indaba
Cape Town, SA

3 – 5
ITB

Berlin, 
Germany

19 – 22 
Africa’s Eden
Delhi, India

29
Africa’s Eden

Windhoek, Namibia

2 Cape Minstrel Carnival
Cape Town, SA

10 – 12 
ILTM & IBTM

Cape Town 
SA

13 – 15 
WTM Africa 
Cape Town 

SA

30 April – 3 May 
Comic Con
Cape Town 

SA

19 
Ironman

Port Elizabeth 
SA

2 – 6
Rand Show

Johannesbur
gSA

APRIL 

JANUARY FEBRUARY MARCH

MAY JUNE



STRATEGIC 
OUTLOOK:
THE ROAD AHEAD



Aggressive International Bidding:
Goal to increase South Africa’s share of the global meetings and events industry.
Target sectors: medical, finance, tech, academia.

Beyond the CAPITAL
Promote our cities and regions – not just as leisure destinations – as knowledge and business hubs.

Strengthening Air Access & Infrastructure:
Expand direct routes to key MICE source markets (EU, China, and USA).

Planning Alignment:
MICE as a key enabler in the Tourism Growth Partnership Plan and Vision 2030.

Digital Marketing & Storytelling:
Rebranding SA MICE as an immersive destination.
Use success stories and testimonials from delegates and organisers – 
some of which we have started already.

KEY STRATEGIC DIRECTIONS



CLOSING 
REMARKS



KEY STRATEGIC DIRECTIONS

Key Messages:

• MICE is a powerful catalyst for economic growth, innovation, and investment.

• South Africa is not just a tourism destination — it’s a competitive player in the global business events market.

• Industry-led initiatives are yielding real results, but we must stay agile, collaborative, and bold.

Call to Action for Delegates:

• Become MICE ambassadors.

• Support local and regional bids.

• Invest in innovation and inclusivity.

• Collaborate to raise South Africa’s MICE profile globally.

“Let’s make every meeting count — 
not just for business, 

but for South Africa’s future.”



THANK YOU! SIYABULELA! RE A LEBOHA! BAIE DANKIE!
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