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MATTERS OF TOURISM - GROWTH, PEOPLE, AND POLICY

A WORD FROM OUR CHAIRMAN

JERRY MABENA

Welcome to the 2025 edition of the
TBCSA Tourism Leadership Conference
Magazine.

We gather this year under the banner
“Matters of Tourism: Growth, People,
Policy” - a theme which reflects both

the urgency and opportunity facing

our sector. Tourism is no longer on the
sidelines of national development. It is a
powerful catalyst for inclusive growth, job
creation, and global competitiveness.

According to the World Travel & Tourism Council,
tourism’s total economic contribution to South Africa
was approximately R618.7 billion in 2024, equating to
8.9% of GDP and supporting 1.8 million jobs. That figure
is expected to rise to 1.9 million jobs in 2025. With the
appropriate enabling conditions, including infrastructure,
policy alignment, and investment in skills- tourism could
contribute over R900 billion to GDP and support 2.6
million jobs by 2035.

This year’s conference takes place at a pivotal moment,
as South Africa prepares to host the G20 summit in
November. In the lead-up, we’ve welcomed several high-
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level engagements across the country, including in the
tourism sector. Many of you have already felt the ripple
effects: from packed conference venues to increased
accommodation bookings. Over the next three days, | look
forward to hearing your personal stories of how the G20
moment has benefited your businesses.

Our 2025 programme reflects the full scope of what

it takes to grow a resilient, forward-looking tourism
economy. We'll explore the future of travel, the evolving
South African consumer, purposeful leadership, smarter
visa systems, access to funding for tourism SMMEs, and
the critical role of destination marketing in growing our
international and regional arrivals. We are joined by
voices from government, business, banking, technology,
and community networks, all working toward a common
goal: of expansion.

For the second year running, we are proud to host three
youth-led businesses at the conference. These inspiring
entrepreneurs were selected from a broad pool of entries
in our Youth Month competition. Their stories, profiled
later in this magazine- reflect innovation, grit, and clear
social and economic impact. Our team chose them not
just for their potential, but for the way they’re already
helping to shape the future of tourism. We are especially
proud to amplify the voices of small business owners,
digital entrepreneurs, and ecosystem enablers. Whether
it’s unlocking capital, navigating compliance, or harnessing
the power of social media to build visibility, our focus is on
practical, actionable strategies that deliver results.

On behalf of the TBCSA, | extend heartfelt thanks to our
speakers for their generosity in sharing time and insight,
to all our delegates for showing up with purpose, and to
our sponsors for your partnership and belief in our shared
mission. And finally, to the dedicated TBCSA team and
service providers behind the scenes, thank you for making
this event possible.

Welcome to Sun City! Welcome to possibility.

Jerry Mebews

Chairman, TBCSA


https://www.youtube.com/user/tbcsa
https://x.com/TBCZA
https://www.facebook.com/tbcsa
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Choose from-eva*%@-spé‘é’c'é’calha'r dgbartures, from quick 30 5-nigh: getaways from Durban and Cape
Town-across the Indian Ocean, to our flagship 14 right New Year's Cruise from 27 December 2025 to
10 January 2026.

Celebrate summer in style as you discover Mozambique's vibrant charm, the sun-kissed beaches of
Mauritius, the lush lardscapes of the Réunion, and the breathtaking coastline of Walvis Bay. Whether it's
a short escape or the ultimate holiday at sea, your unforgettable journey starts here.

For more information, visit www.msccruises.cc.za cr call 011 844 6073
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MATTERS OF TOURISM - GROWTH, PEOPLE, AND POLICY

WHAT THIS YEAR'S THEME MEANS
TSHIFHIWA TSHIVHENGWA

Tourism is one of South Africa’s greatest
levers for inclusive growth. It is a sector
that has shown resilience in the face of
global shocks, and one that continues

to offer unmatched opportunities for
investment, job creation, and community
upliftment.

That is why this year’s Tourism Leadership
Conference takes place under the theme:
“Matters of Tourism: Growth, People, and
Policy.”

This theme was carefully chosen because it reflects

the core forces shaping our industry. Growth is about
rebuilding momentum after years of disruption,
expanding our contribution to the economy, and
positioning South Africa competitively on the global stage.

People reminds us that our sector is powered by the
talent and passion of workers, entrepreneurs, and
travellers whose stories give meaning to tourism.
Policy underscores the need for alignment between
government, business, and communities to create the
conditions in which tourism can flourish.

These three priorities cannot stand alone. Growth without
people is like a destination with no hosts, unsustainable
and hollow. People without supportive policies are
disempowered. Policy without growth risks being little
more than words on paper.

Only when these elements move together, like the gears
of the same engine, can tourism reach its full potential as
a driver of South Africa’s prosperity.

Over the next few days, our conversations will focus on
turning ideas into action. We will consider how to attract
investment, connect more people and places, equip our
workforce with future-ready skills, build resilience in the
face of challenges, and design policies that open the door
to innovation and inclusion.

As we gather at Sun City, my invitation is simple: engage
with this theme not just as a discussion point but as a
shared mandate. If we align growth, people, and policy,
the reward will be an industry that delivers jobs at scale,
communities that thrive, and a South Africa that is known
across the world not only for its beauty but for its

leadership in tourism.

Tshighiwa Tshivhengwa

Chief Executive Officer, TBCSA


https://www.youtube.com/user/tbcsa
https://x.com/TBCZA
https://www.facebook.com/tbcsa
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MATTERS OF TOURISM - GROWTH, PEOPLE, AND POLICY

YOUNG, BOLD, AND

BUILDING TOURISM'S FUTURE

Across South Africa, young innovators are reshaping
tourism. From glamping experiences and digital guides
to township cafés that double as training hubs, the
movement is gaining momentum. The Tourism Business
Council of South Africa (TBCSA) recognises that these
youth-led ventures are not just side stories, but central
to the sector’s growth and transformation.

Tourism remains one of the most accessible economic
sectors for young people. With relatively low barriers
to entry and wide-reaching impact across transport,
hospitality, experiences, and events- tourism provides
a unique gateway to opportunity. It fosters not only job
creation but also entrepreneurship, skills development,
and cultural exchange.

As the sector continues to recover and grow, there is a
pressing need to ensure that young voices are not only
heard but meaningfully integrated into its strategies,
leadership conversations, and economic programmes.
There is growing potential to build a model that other
regions can learn from, by investing in youth
entrepreneurship, digital innovation, and community-
based tourism.

As part of its Youth Month activities, TBCSA launched the
Youth-Led Tourism Initiatives Competition to highlight
emerging tourism changemakers. The initiative

sought authentic, impactful, youth-run ventures that are
actively contributing to the growth and inclusivity of the
tourism sector.

In addition to complimentary access, accommodation,
and travel to attend the 2025 TBCSA Tourism Leadership
Conference at Sun City Resort- the competition was
designed to elevate youth representation within the
national dialogue on tourism development After reviewing
dozens of submissions from across the country, three
standout initiatives were selected. Each reflects a unique
interpretation of what it means to build, innovate, and
lead within the tourism space. These are their stories.

€ 6
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FRIENDSHIP

REUNION CAMP
NORTH WEST PROVINCE

Born from a simple idea to reconnect with friends
outdoors, Friendship Reunion Camp has grown into one
of the most dynamic youth-led travel experiences in
Southern Africa. Founded by Thato Phiri in 2021 during
the COVID-19 recovery phase, the initiative blends
curated camping with music, food, wellness, and cultural
exploration.

What sets Friendship Reunion Camp apart is its intentional
design. Each weekend experience is crafted to foster
genuine connection, celebrate nature, and bring people
together across borders. From scenic retreats to cultural
festivals in neighbouring countries, the initiative is
positioning camping as both a lifestyle and a tourism
opportunity.

Crucially, it is also a youth employment engine. With

a team of 17 young staff and consistent collaboration
with local communities wherever they host, Friendship
Reunion Camp injects income into rural economies,
supports small businesses, and opens doors for skills
transfer in logistics, culinary arts, and guest experience.

Phiri’s vision is rooted in cross-border tourism growth and
the belief that curated, youth- led experiences can inspire
sustainable travel while uplifting local communities.


https://www.youtube.com/user/tbcsa
https://x.com/TBCZA
https://www.facebook.com/tbcsa
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THE ARTE AROMA
GAUTENG PROVINCE

CULTURE CODE
GAUTENG PROVINCE

In South Africa’s education and hospitality spaces,
Andulela Suka is leading change through a growing
hospitality brand called The Arte Aroma. Operating from
the University of Johannesburg’s Arts Centre, The Arte
Aroma is more than a coffee shop. It is a training ground
for future tourism and hospitality professionals.

Andulela brings a wealth of international experience to
her business, having worked in high-end hotels in South
Africa, United States, and United Arab Emirates. Her
return home was marked not only by entrepreneurship
but by a deep commitment to addressing youth
unemployment in the sector. Through a mix of hands-
on experience and digital platforms, she has created
opportunities for learners to engage directly with
recruiters, industry leaders, and business tools.

With a growing team and multiple revenue streams,

The Arte Aroma demonstrates that hospitality businesses
can be socially responsive while remaining commercially
viable. Her “Arte Conversations” and online expos connect
hundreds of students to the industry, making visible the
often-overlooked pathways into tourism and hospitality
careers.

Through practical training and structured mentorship,
Andulela Suka is building a pipeline of skilled, confident,
and employable young people.

CONCLUSION

The 2025 Youth-Led Tourism Initiatives Competition has
reinforced what TBCSA has long championed. When given
visibility and support, young South Africans have the
power to reshape the tourism sector from the ground

up. Whether through luxury outdoor escapes, hospitality

Taking township culture digital and redefining how
communities connect with tourism, Tshepo Motsaapheko
co-founded Culture Code in 2025. This platform is
dedicated to documenting and promoting South

Africa’s township-based creatives and cultural tourism
experiences.

Culture Code offers a unique blend of gig guides, heritage
storytelling, visual content, and curated event promotion.
What began as a digital content project has evolved into
a growing business model that includes event listings,
creative economy workshops, content development, and
destination marketing. Through campaigns like: “I Am

a Hidden Gem” and “Kasi to the World”, Culture Code
uplifts underrepresented artists, venues, and experiences
- turning everyday township stories into powerful tourism
narratives.

Tshepo’s approach is rooted in cultural authenticity and
digital access. He is building a tourism-tech model that
enables local creatives to monetise their work, travellers
to discover immersive experiences, and communities to
see themselves reflected in South Africa’s broader tourism
offering.

By connecting technology with tradition, Culture Code
is reframing township tourism as a space for innovation,
pride, and economic growth.

training, or digital cultural platforms - these three winners
are forging bold paths forward. If these stories show us
anything, it is that the future of tourism is already here.
And it looks a lot like youth. The task now is to amplify,
invest, and follow their lead.



® ® ® TOURISM TRANSFORMATION
@ ® COUNCIL OF SOUTH AFRICA

o0 DRIVING EMPOWERMENT IN TOURISM

We are the Tourism Transformation Council of South Africa (TTCSA), mandated
under the B-BBEE Tourism Charter to champion inclusive growth, enterprise
development, and equitable participation across the tourism sector.

WHAT WE DO WHAT WE STRIVE FOR

* Provide sector-specific guidance and monitoring
e Support enterprise development, skills development
and funding access
e Drive collaboration across government,
industry, and civil society
* Produce evidence-based research,
data and transformation intelligence

rise development and skills transfer
ble, Ethical, Developmental State
overnance and accountability

TRANSFORM TOURISM WITH US. TAKE PART. BE THE CHANGE.

whatsapp: 076 582 6078 | w: Www.tourismtragsformation.co.zé
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=(): MICHELLE by Kayn

What sets the brand apart is not only what is inside the bottle but the story behind it. From the rural

backdrop of Dinokana Village in Zeerust, KayN Projects was founded with a mission to uplift and

empower disadvantaged communities, particularly the youth. Michelle By KayN embodies that mission,
TN proof that world-class ideas and products can be born in places often overlooked.

The wine has already carved out a space in South Africa’s lifestyle scene. It has been the official
partner of the North West Media Awards since 2021, the beverage of choice at Sophie Ndaba's SHE A
WOMAN empowerment events, and the main sponsor of Miss Dinokana for three consecutive years.
Collaborations with Mafikizolo’s Nhlanhla Mafu have further cemented its place in the country’s wine
culture.

At the heart of it all is community. Supported by a team spanning event management, media, television

and health, KayN Projects is about more than business. It is about creating opportunities, building
confidence and reminding us that celebration should be within everyone’s reach.
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ﬁ THE LEGEND OF LENAKA
4 ASPIRIT ROOTED IN HERITAGE

Inspired by the Sepedi proverb “Lenaka la monna ke mosepidi” — symbolis-
ing strength, persistence, and pride — each bottle of Lenaka gin is handcraft-
ed through a meticulous process of maceration and distillation, using natural
botanicals and fruits. From crisp premium dry gin to refreshing watermelon
and smooth blueberry blends, Lenaka offers a distinctive taste experience with
authentic African flair.

What began as a dream in the village of Sebayeng has become a movement
of pride, culture, and Black excellence. With its unique story, premium quality,
and shelf appeal, Lenaka is redefining what it means to toast to Africa’s spirit
— and proving that local innovation belongs on the global stage

DRESS THE PART, LIVE THE EXPERIENCE

Our networking sessions are more than just a chance to
meet and mingle. They’re moments to immerse yourself
in the spirit of conference. This year, we’re turning up the

style and inviting you to join in the fun.

17 SEPTEMBER — WELCOME COCKTAIL
Step into Boho Chic with natural, earthy colours
that set the tone for warm connections and
relaxed vibes.

Nozipho Tshabalala is the CEO of The Conversation
Strategists, a firm dedicated to designing and facilitat-

ing high-impact dialogues for leaders and institutions. A
sought-after moderator, she has steered conversations for
the World Bank, the IMF, UN agencies, the African Union,
national governments, and leading global corporates.

18 SEPTEMBER — GALA DINNER
Embrace Monochrome Elegance in classic black
and white. Think timeless sophistication, where
everyone looks like they belong on the cover of
a magazine.

fmAfl{n;

GALA DINNER MC

Durban-based comedian Jem Atkins brings his trademark

Bringing the themes to life isn’t just about the outfit. It
creates an atmosphere, sparks conversation, and makes
the experience memorable for everyone.

Let’s make these networking nights truly unforgettable.

energy and wit to the Gala Dinner. Known for his sharp
observations and nationwide hit shows like Not Famous!,
Jem’s quick humour and effortless stage presence will
keep the evening flowing in style.
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When South Africa rejoined the global community in 1994, tourism
quickly emerged as one of the clearest symbols of renewal. Over the past
three decades, it has grown into a vital pillar of the economy, creating
jobs, drawing investment, and carrying the country’s story to the world.

The achievements are tangible. The number of national
parks has doubled. South Africa now boasts 12 UNESCO
World Heritage Sites, from Robben Island to Barberton
Makhonjwa Mountains. The creation of a dedicated
National Department of Tourism in 2010 gave the
sector focused leadership. Major events such as the
Rugby World Cup in 1995, the Cricket World Cup in
2003, and the 2010 FIFA World Cup placed South Africa
firmly on the global stage, showcasing both world-class
infrastructure and the warmth of its people.

Policy has underpinned this progress. Starting with the
1996 White Paper on Tourism and evolving through
successive national strategies, government frameworks
have consistently identified tourism as a growth priority.
Public-private partnerships, such as the Cape Towr Air
Access initiative, demonstrate how.coordinated effort
can unlock new markets —international arrivals through
Cape Town Interpational Airport are now above pre-Covid
levels.

Yet the last 30 years also reveal deep vulnerabilities.
South Africa’s share of global tourist arrivals averaged
0.8% since 1994 but peakedat 1% in 2008 before sliding
back to 0.6% in 2024, well below the world’s recovery
pace. The “unabridged birth certificate” regulation,
introduced in 2015 for travelling minors, deterred family
travel and tarnished the country’s-reputation until its
removal. Crime, uneven service delivery, restrictive visa
regimes, and the decline of national carriers like SAA and
Comair continue to weigh heavily.

Despite these headwinds, strong foundations remain.
Domestic tourism has become the industry’s lifeblood,
accounting for 73% of direct expenditure in 2019 and
surging to 92% during the pandemic years. By 2022,
domestictravellers spent R436 billion compared with
R71 billion fromr international visitors. Growth in black-
owned tourism businesses is also notable, particularly

in accommodation, tour operations, and cultural
experiences, though more precise measurement remains
a challenge.

Looking ahead, the sector faces choices that will
determine whether it breaks past the 1% share of global
travel once more.

Simplified visa regimes could open the door to large
markets like China and India. Partnerships that expand air
access can replicate Cape Town'’s success in other regions.

Tackling crime and improving local infrastructure are
essential for visitor confidence. And sustainability must
move from rhetoric to reality: ensuring communities
benefit directly, biodiversity is safeguarded, and the
tourism economy is more inclusive.

Tourism in South Africa has proven its resilience and
potential. The next chapter requires not only celebrating
how far the industry has eeme*but making bold,
measurablerdécisions to ensure its benefits reach every
cotrner of the country.

For the full report please visit wwwitbcsa.travel
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IN SOUTH AFRICA
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THIS YEARS AMAZING SPONSORS

3t BUSINESS
FUSHON

3t delivers tailored solutions for Operational Efficiencies, Strategy
Development, SMMEs Development, Feasibility and Viability Studies.

|IBDO

AUDIT +« ADVISORY « TAX

BDO South Africa offers tailored audit, advisory, and tax services to the
Tourism & Hospitality sectors. Renowned for quality, independence, and
deep industry expertise, we provide customised, ethical solutions for
government and private tourism and hospitality businesses.

I TOURISM
Cape Town Tourism, the city’s official Destination Management and
Marketing Organisation (DMO), showcases its culture, landscapes, and

experiences. Supporting over 700 member businesses, CTT promotes
responsible tourism, sustainability, and community empowerment.

parkinn

by/ adeM\

POLOKWANE

Perfect for business or leisure, enjoy stylish rooms, flexible event venues,
reliable power and Wi-Fi, and a relaxed atmosphere. Savor local and
global cuisine, with easy access to reserves, golf, and sports attractions.

gum, City

Home to the Valley of Waves and sprawled along the border of the
Pilanesberg National Park, Sun City Resort enjoys the fine distinction of
being the only surf-and-safari destination within a two-hour drive of JHB.

&
MOSES KOTANE
LOCAL MUNICIPALITY

Moses Kotane Municipality is a local municipality within the Bojanala
Platinum District Municipality, in the North West province of South
Africa. It is named in memory of Moses Kotane.

r“"\.'

INDALD

Indalo Hotels & Leisure empowers hotel owners through international
franchising partnerships and hands-on management, offering local
expertise, national reach, and consistently high standards.

l;‘

CRUISES

A global cruise brand with 23 modern ships offering cruises across
five continents, guests can visit more than 100 countries worldwide
with more than 300 destinations, making unforgettable memories and
enjoying the finest hospitality.

.
o
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Michelle by Kayn is a vin doux sparkling wine, fruity in taste, light in body,

and has amazing bubbles to tickle your tongue. This innovation serves as

a signature to Kagiso as a reflection of his love for a fine and entertaining
lifestyle and his stern love for bubbly and champagne.

PROPERTY
GROUP

1787 Property Group committed to reshaping the commercial, retail, and
industrial property landscape in South Africa. We create opportunities
that generate significant returns for investors, deliver premium spaces,

and foster long-term economic growth for communities and the country.

Inspired by the Sepedi proverb “Lenaka la monna ke mosepidi” — sym-
bolising strength, persistence, and pride — each bottle of Lenaka gin is
handcrafted through a meticulous process of maceration and distillation,
using natural botanicals and fruits.

=22DIDC

Industrial Development Corporation

Our mandate is to maximise our development impact through job-
rich industrialisation, while contributing to an inclusive economy by,
among others, funding black-owned and empowered companies, black
industrialists, women, and youth-owned and empowered enterprises.


https://www.youtube.com/user/tbcsa
https://x.com/TBCZA
https://www.facebook.com/tbcsa

DO GOOD FOR TOURISM

ng of destination South Africa

e and many more...

Managed by

For more Information on TOMSA visit www.tomsa.co.za. T BCSA

TOURISM BUSINESS COUNCIL OF SOUTH AFRICA
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PROGRAMME AT A GLANCE

Ditricia deLille

MINISTER OF TOURISM

Topic: Tourism at the centre of South Africa’s growth agenda

The Minister of Tourism outlines government’s strategic priorities to position tourism as a
driver of inclusive growth, job creation, and transformation.

Why it matters: Government leadership is central to creating an enabling environment for
tourism businesses and driving inclusive growth.

Dr | eon Schreiber

MINISTER OF HOME AFFAIRS

Topic: Visas, borders, and growth — Rethinking immigration to boost tourism

South Africa’s visa and immigration policies play a critical role in enabling tourism growth,
trade, and job creation. Minister Schreiber outlines how a modern, efficient Home Affairs
can become a gateway for opportunity—not a barrier.

Why it matters: Streamlined, traveller-friendly immigration systems are key to unlocking
South Africa’s full tourism potential.

Alan ElLictt Merchen

PARTNER — INTERNATIONAL INSIGHTS AT MMGY GLOBAL

Topic: The future of travel

In this dynamic keynote, Alan Elliott Merschen unpacks 20 bold, thought-provoking
predictions about the shifting tourism landscape. From the rise of Al to the power of
inclusive and sustainable travel, he explores the trends, tools, and traveller behaviours
reshaping the sector.

Why it matters: This session offers the foresight South Africa needs to stay competitive
and future-ready in a rapidly evolving travel market.

Vrote%or Eommg Mohale

CHANCELLOR, UNIVERSITY OF THE FREE STATE &
CHAIRPERSON OF BIDVEST AND ARCELORMITTAL SA

Topic: Purposeful leadership at the heart of tourism’s future

Tourism sits at a crossroads of growth, people, and policy — making leadership more vital
than ever. Professor Mohale explores what it means to lead with purpose in a sector that
reflects the soul of a nation, sharing the values, vision, and courage required to drive
inclusive development and lasting impact.

Why it matters: Purposeful leadership is key to building a tourism sector that is ethical,
inclusive, and sustainable.



https://www.youtube.com/user/tbcsa
https://x.com/TBCZA
https://www.facebook.com/tbcsa

Drdveshna Govender

Al SPECIALIST — THE INNOVERSE

Topic: How Al is shaping the future of South African tourism

Artificial Intelligence is transforming industries worldwide, and tourism is no exception.

Dr Govender explores how Al can enhance guest experiences, optimise operations, improve
accessibility, and unlock new opportunities for South Africa’s tourism sector.

Why it matters: Harnessing Al’'s potential can empower South African tourism businesses
to innovate, stay globally competitive, and create inclusive, human-centric solutions for
travellers.

Dawel, Discussion

Topic: Trends, tricks, and tasks — Growing the tourism pie

What does it take to grow the size of South Africa’s tourism economy — and who needs to do what to get us there? This
high-level discussion brings together CEOs from across key pillars of the value chain: hospitality, aviation, car rental, and
integrated travel services. From unlocking demand to removing friction across the traveller journey, the panel will unpack
the trends driving growth, the hard truths the sector must face, and the actions needed now to position South Africa as a
world-class, high-volume, and high-value destination.

Why it matters: Tourism doesn’t grow in silos — this conversation highlights what’s working, what’s missing, and what
the industry must prioritise to compete globally.

Camisha Dackirisamy

CHIEF ECONOMIST, MOMENTUM

South Africa’s economic climate continues to shape industries that rely on consumer
confidence and spending power. At this year’s Tourism Leadership Conference, Sanisha
Packirisamy, a CFA, FRM and CAIA charterholder with a Business Science degree in Finance
from UCT, will unpack the key forces driving growth, inflation and fiscal stability, and what
these mean for tourism, retail and hospitality.

Sanisha has been with Momentum since 2012, guiding investment strategy through South
Africa’s shifting economic landscape. She also serves on the group’s Employment Equity
Forum and is a reqular commentator in the media, including as a monthly columnist for
the Financial Mail.




PROGRAMME AT A GLANCE CONTINUED...

Address

Topic: Department of Small Business Development

This address spotlights the department’s efforts in supporting tourism SMMEs as engines of job creation and economic
inclusion. It highlights policy priorities, available support programmes, and ongoing collaboration with the tourism sector
to create an enabling environment for small business growth.

Why it matters: A thriving tourism economy depends on thriving SMMEs — government support plays a key role in
unlocking that potential.

Jave Qﬂl’o&

DEPUTY MINISTER OF TOURISM

Topic: SMME growth and market access in the visitor economy

A short address highlighting collaboration between government and industry to unlock
markets, simplify reqgulation, and expand support for township and rural tourism
enterprises.

Why it matters: Strong policy support and coordination help small businesses scale and
create jobs across the tourism value chain.

Leho [ion

DIGITAL STRATEGIST & ENTREPRENEUR

Topic: How small businesses can use social media to market their businesses

Social media is one of the most powerful and affordable tools for small business growth.
Lebo Lion shares tips on building visibility, engaging customers, and turning content into
sales.

Why it matters: Smart social media use helps SMMEs reach more people, build trust, and
grow on a budget.

Davel, Discussion

Topic: Funding forward — How tourism SMMEs can access and unlock capital

Access to funding remains one of the biggest barriers for growth among tourism SMMEs. While financial support exists
across government, banking, and alternative finance, many small businesses struggle to meet compliance requirements
or lack visibility on available opportunities.

Moderator: Septi Bukula, Rendzo Network

Panelists: Sandile Philip, FNB Commercial Lending | Veroshen Naidoo, CIO, Business Partners Limited |

Sabelo Ntshangase, SEDFA NW Provincial Manager | Lee-Anne Bac, Advisory Partner, BDO SA

Why it matters: Without access to capital, tourism SMMEs remain stuck — this session provides real-world guidance on
bridging the funding gap.
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