


A “real” fully automated world-
class e-Visa with improved airport 

e-infrastructure

1

Waive visas for more 
source markets

2
Critical skills visas, 

temporary work visas

Vehicle licensing! & Reduce 
or Fix other red tape – VAT, 
Liquor licences, tour guides 

China Ready 
Strategy

Destination Readiness

Additional funds 
for tourism marketing  

Public Private Partnership 
to radically improve and 

implement marketing – especially 
in key growth markets 

Air liberalization and 
national air 

access initiative 

Investment incentives – 
resort IDZs

A WHOLE OF 
GOVERNMENT 

APPROACH

A TRUSTED 
PUBLIC PRIVATE 
PARTNERSHIP

Tourism Safety
Improve safety and security in key 

tourist routes and areas

WHAT IS NEEDED TO DELIVER ON THESE TARGETS
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Tourism Consumption 
R451bn to R850bn 

WHAT THIS WOULD MEAN TO SOUTH AFRICA

15,7 M

26% to 39% higher spending 
long-haul tourists - average 

tourist spend growth of 45%

2,8 million total jobs 
1,3 million more employment 

opportunities

864 000 youth employment - 
400 000 more jobs for youth

Export earnings 
R122bn to R380bn

Annual supply chain spend from 
R211bn to R389bn 

Cummulative Investment 
more than R2 000bn

GDP Contribution 
from R209bn to R394bn

2030 2035
20,1 M

 
5,4 million more Domestic Leisure Tourists



HOW ARE WE DOING THE NUMBERS

2019 2024 2024 % 2019 Jan-Jul 2025 Jan to Jul 2025 % 2019 
Jul 2025 

% Jul 2019

Total Tourists 10 228 593 8 919 370 87% 5 852 156 99% 112%

Africa Land 6 960 675 6 072 012 87% 4 117 548 99% 117%

Africa Air 640 168 698 652 109% 431 382 134% 121%

Overseas 2 612 159 2 136 641 82% 1 296 343 90% 95%

NOT GREAT IMPROVING
MORE 

PROMISING



AFRICA AIR ON FIRE

2019 2024 2024 % 2019 Jan-Jul 2025 Jan to Jul 2025 % 2019 2025 Jul Jul 2025 %  Jul 2019

Kenya 30 329 47 852 158% 28 824 171% 3840 168%

Nigeria 39 041 22 511 58% 15 923 61% 2043 61%

Tanzania 38 277 37 579 98% 23 146 108% 3446 107%

Ghana 18 381 36 656 199% 22 527 213% 3274 220%

• 2024 Kenya and Ghana – Visa Free

• 2025 Tanzania taking off in spite of visas – new flights

• But - Nigeria – still has visas and air access issues  



OVERSEAS: A MIXED PICTURE AND FLUCTUATING!

2019 2024 2024 % 2019
Jan to Jul 

2025 % 2019 

Jul 2025 %  Jul 

2019

Saudi Arabia 10 931 18 333 168% 269% 381%

New Zealand 16 410 20 138 123% 161% 154%

Australia 111 439 98 544 88% 105% 123%

USA 373 694 372 362 100% 105% 110%

Netherlands 144 071 132 422 92% 97% 80%

Canada 66 577 58 057 87% 94% 101%

UK 436 559 349 833 80% 91% 96%

Belgium 54 233 45 225 83% 91% 84%

Germany 322 720 254 992 79% 87% 65%

Italy 64 764 50 780 78% 85% 88%

Brazil 77 261 49 855 65% 84% 100%

Switzerland 55 432 42 255 76% 82% 75%

France 165 038 125 823 76% 79% 83%

Spain 41 524 31 166 75% 77% 74%

India 95 621 75 541 79% 73% 79%

Japan 28 388 17 370 61% 69% 74%

Sweden 41 787 24 562 59% 62%

China 93 171 41 418 44% 44% 44%

Argentina 15 553 5 422 35% 43% 61%



ARE WE GOING TO GET TO 15.7 M BY 2030?

2024 Target 2025 Target

10 604 297 11 190 186

104% 109%

2019 2024 2024 % 2019 Jan-Jul 2025
Jan to Jul 2025 % Jan 

to Jul 2019 
Jul 2025 % Jul 2019

Total Tourists 10 228 593 8 919 370 87% 5 852 156 99% 112%

Africa Land 6 960 675 6 072 012 87% 4 117 548 99% 117%

Africa Air 640 168 698 652 109% 431 382 134% 121%

Overseas 2 612 159 2 136 641 82% 1 296 343 90% 95%

• We are late out of the starting blocks

• India and China significantly behind - TTO and new flight connections might help India 

• Other overseas mainly disappointing – but some green shoots

• Africa air doing especially well



COLLABORATIVE FUNDED PROJECTS

• Seed fund Cape Town Air Access Project 

• Durban Direct (Air Access)

• Gauteng Air Access

• Numbi Gate – Safety Projects

• eThekwini Tourism Safety Project

• Gqeberha Beach Safety Plan

• International Roadshow 

• Global PR Campaign on Water Crisis

• One Small World Campaign

• Mentorship Program

• SMME Support program 



TOMSA PROJECTS IN THE PIPELINE

• MICE Interventions

• Inbound Interventions

• Domestic Tourism campaign and Interventions

• International Tourism Campaign and Interventions
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