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THE LEADING VOICE IN TOURISM

FEEDBACK FROM CEO




What this would mean to South Africal

Tourism
Consumption
R451bn to R850bn

26% to 39% higher Export earnings
spending long-haul R122bn to R380bn
tourists - average
tourist spend growth
of 45%

Cummulative
/‘ Investment more
than R2 000bn
2,8 million total jobs

1,3 million more 2030 - 15,7 million

employment 2035 - 20,1 million
opportunities 5,4 million more Domestic Leisure Tourists

GDP Contribution

864 000 youth from R209bn to

R394bn
employment Annual supply chain

- 400 000 more jobs spend from R211bn
for youth to R389bn




What is needed to deliver on these targets

1

2 3 4
A “real” fully au'fomatced Waive visas for Critical skills Vehicle licensing!
wgrld-class e.-Vlsa with more source visas, temporary & Reduce or Fix other
|mE>roved airport e- markets work visas red tape - VAT, Liquor
infrastructure licences, tour guides
5 < A Trusted
. A whole of , 6
Tourism Safety Public .
Improve safety and Government Privat China Rea?dy Strategy
security in key tourist Approach - rivate Destln-atlon
routes and areas /=" Partnership Readiness
7 8 9 10
Additional funds for Public Private Partnership Air liberalization and Investment incentives
tourism marketing to radically improve and national air access — resort IDZs
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implement marketing —
especially in key growth
markets

initiative




Transport &

Security & VISAs

Infrastructure
Safety, Crime & NPTR
Statistics
Transport
Police Communities
Labour Youth

E-Visas & Biometrics

Home Affairs Safety Transport Airports

Trade &
Industry

Land & Air Borders

Tourist Visas

International Home Affairs SARS

Home Affairs Relations

Public Works

National Air Access

Education & Skills

“Know & Love RSA”

Communities quleg_e;/
Universities
Labour Education

Skills for 2030

Labour Education

Universities/
Colleges

Understanding Tourism

Public Communicati
Service ons
Labour Education

Investment &
Development

Investment & Incentives

Trade & DFls &
Investment Funders

Tourism Infrastructure

. Provincial
Public Works
Government
Local
Government

Public Infrastructure

Provincial

Public Works
Government

Local
Government

Foreign Tourism Strategy

Provincial

SA Tourism .
Tourism

New Market Strategies

Provincial

SA Tourism .
Tourism

Domestic Tourism Strategy

Provincial

SA Tourism .
Tourism
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THANK YOU
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