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Thank you: Program Director Ms. Thami Nkadimeng

1. Hon. Deputy Minister of Tourism Maggie Sotyu 
2. Ms Deborah Sebaka Mooeketsi – Chief Marketing  Officer  West Park and Tourism 
3. President of Santaco Mr Abner Tsebe
4. Members of the diplomatic Missions
5. Senior Government Officials
6. SADC Delegation
7. Captains of Industry
8. Members of the TBCSA Board & CEO
9. Members of the media
10. Ladies & Gentlemen

Good morning

It feels is good to be back here, at Sun City, to mark Tourism Month through our tourism leadership confer-
ence which has become a key event on the calendars of many in our sector. I am particularly privileged to 
welcome the Deputy Minister of Tourism Maggie Sotyu. I’m sure you’ll agree with me that it’s not every day 
that we get to rub shoulders with the Santaco leadership. Mr Tsebe, it’s a pleasure to have you here. This 
gathering paves the way for fruitful engagement between the public and private sectors. 

Allow me to also express my sincere thanks to:
• fellow TBCSA Board members.
• our Deputy Chair, Lindelwa Isabelle, and
• our CEO, Tshifhiwa Tshivhengwa including his team, who are responsible for making this conference 

possible.

I’d also like to thank the Board of TOMSA for their continued support.

We are gathered here today under the theme: “Tourism Matters”. It is a rallying cry to emphasize the role that 
our sector plays in the country. Tourism is key to South Africa’s economy. It creates jobs, contributes signifi-
cantly to the GDP, and showcases our rich culture and tradition of this diverse nation.

A few months ago, we witnessed the appointment of a new Government of National Unity which has seen an 
improvement in business confidence even stretching beyond our country’s borders. As South Africans look to 
this new government to see how it works to solve critical issues such as unemployment, the cost-of-living 
crisis, and slow economic growth. We, on the other hand, need to demonstrate how our sector is positioning 
itself to address these very same challenges. Indeed, we say tourism matters for the economy, it matters to 
the many industries that benefit from a thriving tourism industry. We matter to the rural economies. Equally 

important, tourism matters to the young South Africans bewildered as they struggle to find jobs, which give 
them dignity and the ability to feed their families. This is a sign that our sector cannot be ignored. 

In the room today we have over 30 owners of small businesses. These include three youth-led businesses. 
Daniela Madhachi Phakade, a 35-year-old out of KZN who runs a tour operator company, Tshwarelo 
Mkhabela who runs education tours and 26-year-old Kagiso Emmanuel Ngwenya who runs a whatsapp 
platform to connect young people with tourism related opportunities. 

As we all know, we have a vision of growing our international arrivals to 15 million over the next couple of 
years. We are moving in the right direction toward achieving this goal. Data from Stats SA shows that last 
year, we welcomed over 8 million international guests into our country. Destination marketing is an obvious 
solve for this target. We led the way in marketing South Africa through our “Trevor Noah for South Africa” 
video. The CEO of the TBCSA will expand on this campaign later today, particularly its impact. 

Some of the other key factors which will help us welcome more travelers include the ease with which visa 
processes are handled, visa waivers, and air access. I’m looking forward to hearing the engagement of our 
panelists on the relevant discussion, including how aviation can help fast-track this target. 

I know many of us would like to forget the words COVID-19. However, it would be remiss of me not to 
mention how that period taught us resilience. It is this resilience that has transformed this gathering into an 
annual strategy session for many businesses in our sector. We all want our industry to outlive pandemics 
and continue to thrive for future generations. It is for this reason that we have several discussions on our 
programme focusing on the sustainability of the sector. 

At the end of this conference, I would like for us to leave here with a sense that we have identified ways in 
which we can address the shortcomings that impede our growth, but also single out key enablers for the 
industry to thrive. 

We need to keep the following objectives in mind:
 
1. Tourism matters, and the ways in which we can keep this top of mind for policymakers
2. More effort to market South Africa as a destination of choice
3. Transformation of our industry through the support of small businesses, and 
4. Stronger working relations between the private and public sectors. 

In conclusion, this year’s Tourism Day will be celebrated on the 27th of September 2024, under the theme: 
“Tourism and Peace”. This resonates deeply with our nation's history of overcoming challenges and reminds 
us of the words of our beloved Statesman Nelson Mandela who once said, “It is in tourism that nature and 
humanity meet most equitably and profitably”. Let’s continue to work hard to keep this sector growing in 
leaps and bounds. 

With those words, I welcome you to the 2024 TBCSA Tourism Leadership Conference!
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